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cases, at a loss to you.

That’s right.  You are not trying to make a living from selling Tripwire Offers.  You want to 
acquire buyers because there is nothing more valuable than a list of warm buyers. People who 
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You likely already have a Core Product.  It’s your flagship product or service. It could be a 

Reiki 1 course or a series of 3 Reiki treatments.

Most businesses get nowhere by making Core Offers to cold prospects. This is probably 
why you are having difficulty now.

Stop, let’s read that again - understanding this is key to your success!

 You’ll see your Core Offer sales get a huge boost with the addition of the Lead Magnet and 
Tripwire Offer.  After all, you’ve already had two successful transactions with this customer.
This is why it’s critical to over deliver with the Lead Magnet and Tripwire.
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McDonald’s makes almost no money on the hamburger!

The hamburger is the Core Offer, but it’s the frys and Coke Profit Maximizer that built the 
company. (Sorry I couldn’t  come up with a healthy organic metaphor that works so well, if 
you have one please email me).

Best Buy sells laptops and plasma TV’s (Core Offers) on wafer thin margins you can’t resist 
and makes it up on warranties, installation and Geek Squad support (Profit Maximizers).
Amazon shows you at checkout, “People that bought this product, also bought that product” 
to increase the Average Basket Value, also known as maximizing profit.

What could you be offering as an upsell or cross-sell?  What could you bundle with your 
Core Offer?  Could you enhance your Core Offer through a club or membership site for 
example?

Find your Profit Maximizer and you go from surviving to thriving!
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Create an Upsell Path

So here is the basic sequence:
Various traffic sources direct visitors to your lead magnet. 

The then visitor enters an auto-responder sequence of 
emails and you start to build a relationship with your 
prospective client.

They purchase your entry level product or service 
(Tripwire).

Your new customer stays connected to you through 
Facebook/blog posts/emails etc. You are building a warm 
relationship with them.

Your customer purchases one of your core products.

Your customer later purchases another core or ancillary 
product or service.
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Another way for you to grow your business is to increase the number of 
transactions per customer --> Enter the Return Path.

The goal of the Return Path and Upsell path is to have frequent, strategic communication with 
your buyers and prospects that cause them to buy again and again.

Because you have received their contact information through the Lead Magnet you have 
started a conversation and you can continue marketing to them.

You can offer new Lead Magnets, Tripwires, Core Offers and Profit Maximizers because you 
have permission to market to them.

Email marketing, content marketing, organic social media, custom audiences and ad retargeting 
are tactics used to maintain communications with customers and increase transaction 
frequency.

How are you ensuring that you can reach your customers again and again?  
When was the last time you contacted a customer with something other than an offer?
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